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TOP BRAND FAMILIES * VOLUME k SHARE BV QUARTER 

Chaim 26080000 

Chain Namei DRUG FAIR STORES 


PAGE: 1 OF 3 

09/03/96 13:13 


*** 

04/01/96 Thru 06/30/96 

»*» Total Stores: 

36 


FULL-PRICE 

Cartons 

SOM 

branded savings 

Cartons 

SOM 

MARLBORO 

16200.0 

34.1% 

DORAL 

1093.0 

2.3% 

NEWPORT 

3519.0 

7.4% 

MISTY 

470.0 

1,0% 

PARLIAMENT 

3416.0 

7.2% 

BASIC 

369. 0 

0.6% 

VIRGINIA SLI 

2617.0 

5.9% 

Other 

340.0 

0.7% 

MERIT 

2739.0 

5.8% 

Total 

2272.0 

4.7% 

SALEM 

2646.0 

5.6% 

PL/BLK k WHT 

Cartons 

SOM 

Other 

13921.0 

29.3% 

No data avail 



Total 

462S9.0 

95.2% 





Qtr 2 * 1996 ** Total 

Stores: 35 

** Qtr 1 - 1996 :*» Total 

Stores: 34 


FULL-PRICE 

cartons 

SOM 

FULL-PRICE 

Cartons 

SOM 

MARLBORO 

16200.0 

34.1% 

MARLBORO 

16787.0 

36,1% 

NEWPORT 

3519.0 

7.4% 

NEWPORT 

3059.0 

6.6% 

PARLIAMENT 

3418.0 

7.2% 

SALEM 

2525.0 

S.4% 

VIRGINIA SLI 

2817.0 

5.9% 

VIRGINIA SLI 

2448.0 

5.3% 

MERIT 

2739.0 

5.8% 

PARLIAMENT 

2444,0 

5.3% 

SALEM . 

2645.0 

5,6% 

MERIT 

2441.0 

5.3% 

Other 

13921.0 

29.3% 

Other 

12834.0 

27.6% 

Total 

46269.0 

95.2% 

Total 

42538,0 

91,4% 

BRANDED SAVINGS 



BRANDED SAVINGS 



DORAL 

1091.0 

2.3% 

DORAL 

1548.0 

3.3% 

MISTY 

470.0 

1.0% 

BAS IQ 

1179.0 

2.5% 

BASIC 

369.0 

0.8% 

MONARCH 

644.0 

1.2% 

Other 

340.0 

0.7% 

Other 

685.0 

1.5% 

Total 

2?72.0 

4.7% 

Total 

3956.0 

8.5% 

PL/BLK k HOT 



PL/BLK k WHT 



No data avail 



No data avail 




Qtr 4 - 1995 ** Total Stores: 34 

** Qtr 3 - 1995 ** Total 

Stores: 24 


FULL-PRICE 

CaYtons 

SQM 

FULL-PRICE 

Cartons 

SOM 

MARLBORO 

14214.0 

30.9% 

MARLBORO : 

11436-0 

28.7% 

NEWPORT 

3163.0 

6,9% 

NEWPORT, 

2756.0 

6.9% 

SALEM 

2644.0 

5,8% 

SALEM ■ 

2618.0 

6.6% 

VIRGINIA SLI 

2626,0 

5,7% 

PARLIAMENT 

2138.0 

5.4% 

MERIT 

2554.0 

5,6% 

VIRGINIA SLI 

2074.0 

5.2% 

PARLIAMENT 

2350.0 

5.1% 

MERIT 

1927.0 

4.8% 

Other 

14140.0 

30,8% 

Other 

12702-0 

31.8% 

Total 

41691.0 

90.6% 

Total : 

35651,0 

89.3% 

BRANDED SAVINGS 



BRANDED SAVINGS 



DORAL 

2151.0 

4,7% 

DORAL 

2313.0 

5.6% 

MONARCH 

877.0 

1.9% 

MONARCH 

87B.0 

2.2% 

BASIC 

539.0 

1.2% 

BASIC 

419.0 

1.0% 

Other 

709,0 

1.5% 

Other 

653.0 

1.6% 

Total 

4276,0 

9.3% 

Total ' ’ ■ V • 

4263.0 

10,6% 

PL/BLK & WHT 



PL/BLK & WOT 



No data avail 



No data avail 




t 


*** Distribution of RJR Information to unauthorised person 1st is prohibited *** 


Source: https://www.industrydocumehts;ucsf.edu/docs/sshy0000 


51847 5504 
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TOP BRAND FAMILIES * BASED ON CURRENT 13 WEEKS 09/03/96 13 tl3 




Chaini 26080000 





Chain Namet 

DRUG FAIR STORES 



Qtr 3 - 1995 

Qtr 4 - 1995 

Qtr 1 - 1996 

Qtr 2 - 1996 

04/01/96 Thru 06/30/96 







TOTAL STORES 

24 

34 

34 

35 

,35 

full-price 






MARLBORO 

ie. n 

30.9% 

36.1% 

34.1% 

34. i% 

NEWPORT 

6 + 9% 

6,9% 

6.6% 

7*4% 

7,4% 

PARLIAMENT 

5.4% 

5.1% 

5.3% 

7.2% 

7.2% 

VIRGINIA SLI 

5,2% 

S.7I 

5.3% 

5.9% 

5.9% 

MERIT 

4,6% 

5,6% 

5.3% 

5,8% , 

5.8% 

SALEM 

6.6% 

5.6% 

5.4% 

5,6% 

5.6% 

Other 

31.7% 

30.6% 

27,4% 

29.2% 

29.2% 

TOTAL 

89.3% 

90,6% 

91.4% 

95.2% 

95.2% 

BRANDED SAVINGS 




.. ^--L_ .. 

DORAL 

5.8% 

4,7% 

3.3% 

2,3% . 

2.3% 

MISTV 

0.9% 

0.9% 

0.9% 

l.D% 

1.0% 

BASIC 

1.0% 

1.2% 

2.5% 

0.8% 

.0.8% 

Other 

2.9% 

2.5% 

1.8% 

0.61 

0.6% 

TOTAL 

10.6% 

9.3% 

8.5% 

4.7% 

4.7% 

PL/BLK & WHT 






No date available 





Total Industry Volume 





Cartons 

39914.0 

45967.0 

46494.0 

47531.0 

47531.0 

Vol % Change 

N/A 

*15.16% 

♦1.14% 

+2.23% 

+0.00% 

Industry Weekly Average 





Cartons 

3070.3 

3535.9 

3576.4 

3656.2 

3656.2 

Weekly Store Average 





Indus try 

127.92 

103.99 

105.18 

104.46 

104.4 6 

RJR 

33.16 

23.76 

19.45 

17.77,-,: 

17.77 


*** Distribution of RJR Information to unauthorized person(s) ie prohibited *** 


Source: https://www.industrydocurnents.ucsf.edu/docs/sshyOOOO 


518-47 5505 
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RJRT CUSTOMER ACCOUNT MANAGEMENT 
SHARE TREND SUMMARY BY MANUFACTURER 


PAGE t 3 of 3 
09/03/96 13;13 


Chains 26050000 

chain Names DRUG FAIR STORES 


Qtr 3 - 1995 Qtr 4 * 1995 Qtr 1 - 1996 Qtr 2 - 199$ 04/01/96 Thru 06/30/96 


TOTAL STORES 

24 

34 

34 

35 

35 

TOTAL SOM 






RJR 

26-9% 

22.9% 

18.5% 

17.1% 

17.1% 

PM 

48.9% 

52.5% 

58.e* 

58,6% 

58.5% 

BAT 

11.6% 

:11.s* 

10.9% 

11.3% 

11.3% 

LOR 

12-5% 

12.2% ' 

. 11.0% 

12.4% 

12.4% 

LSM 

1 . 0 % 

o.9% 

o.e% 

0.7% 

0.7% 

OTH 







PULL* PRICE 

RJR 

17.9% 

16.3% 

14.0% 

14.6% 

14.6% 

PM'"... 

.47.8%.- 

.51.3% 

56.2% 

57.7% 

57.7% 

BAT 

10.0% 

10.0% 

. 9.5% 

9.8% 

9.8% 

LOR 

12.5% 

12.2% 

11.0% 

12.4% , 

12.4% 

LSM 

1.0% 

0.9% 

0.8% 

0.7% 

0.7% 

OTH 

All Cigt 

89.3% 

90.6% 

91.4% 

95.2% 

95.2% 


BRANDED SAVINGS 


RJR 

8.0% 

6.6% 

PM 

1.1% 

1.2% 

BAT 

1.6% 

1.5% 

LOR 

LSM 

OTH 

AU Cigt 

10.6% 

9.3% 


4.5% 

2.5% 

2.5% 

2.6% 

0.8% 

0.8% 

1.4% 

1 . 5 % ; 

1.5% 

8.5% 

4.7% 

4.7% 


PL/bLK 6 WHT 


RJR 

PM 

BAT 

LOR 

LSM 

OTH 

All Cigt 


»*» pJatribytitm of RJR Information to unauthorized person(s) is prohibited *** 




Source: https://www.industrydocumehts.upsf.edu/docs/sshyQO,00, 


51847 5506 













